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_experience the commitment™

reverse auctioning

achieving performance excellence

Thousands of procurement professionals use FedBid to procure hundreds of millions 
worth of commodities and simple services. By integrating CGI’s Momentum® with the 
FedBidSM marketplace, CGI allows federal business managers to efficiently deliver the 
goods and services that fuel high-performance government programs.

FedBid is the leading online marketplace for the federal government acquisition of com-
mercial items. Momentum’s integration with FedBid maximizes efficiency, transparency, 
and compliance; and helps buyers and sellers manage an everincreasing workload by 
automating the communication, competition, and electronic payment aspects of the 
procurement process.

Easy, fast and effective

With a single click, Momentum buyers have efficient access to the following features:

Automatically send purchasing information to FedBid

Request bids from GSA Schedule or other GWAC holders or allow “open market” bids 
from thousands of sellers

Set-aside purchases according to socioeconomic classification

Post a synopsis automatically to FedBizOpps.gov

View seller bids, including cage codes, socioeconomic data, contract numbers and 
expiration dates, estimated deliveries, unit prices, and more

Marketplace information flow
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delivering business 
value

Through Momentum, federal 
agencies can use the FedBid 
online marketplace to stream-
line simple commodity buys 
while:

Saving time: FedBid auto-
mates much of the procure-
ment process, identifying 
potential supply sources—
notifying interested sellers, 
collecting and documenting 
seller bid information, initiat-
ing credit card payments

Stretching budgets: 
Together with a risk-free 
pricing model, FedBid’s  
realtime competition en-
sures the lowest available 
market prices

Accessing information: 
FedBid provides immediate 
access to electronic activity 
reports and audit trail data

Improving compliance: 
Consistent competition with-
in the FedBid marketplace 
delivers process efficiency 
and transparency

Increasing small business 
utilization: Competitions 
can target specific socio-
economic business groups
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Corporate profile

CGI

At CGI, we’re in the business of 
satisfying clients. For 30 years, 
we’ve operated based upon 
the principles of owning clients’ 
problems and delivering quality 
services to solve them. We 
define success by exceeding 
expectations and helping client 
achieve business results.

A leading IT and business 
process services provider, 
backed by the resources and 
best practices of a global orga-
nization that is almost 25,000 
strong, we have partnered 
with more than 100 agencies 
to generate comprehensive 
financial statements, achieve 
clean audits, and set new stan-
dards for excellence in federal 
financial performance.

FedBid

FedBid is the leading online 
marketplace for federal 
government acquisition of 
commercial items. Using 
patentpending technology, 
www.FedBid.com is designed 
to create efficiency in the 
federal procurement request 
for quote (RFQ) process. The 
online marketplace helps 
buyers and sellers manage an 
everincreasing workload by 
automating the communica-
tion, competition, and elec-
tronic payment aspects of the 
procurement process.

Contact us at: 
info@cgifederal.com

Agency spotlights: FedBid at work

Used increasingly to purchase a wide range of items, FedBid enables federal buyers to 
efficiently compete and pay the lowest prices for commodities. Here’s how the FedBid 
tool supported three contracting officers with differing needs in differing agencies and 
locations:

Washington, D.C.
An Environmental Protection Agency (EPA) contracting officer supporting headquar-
ters operations used FedBid to compete the purchase of DVD drives and equipment. 
The specification required no partial deliveries with FOB destination CONUS to an EPA 
receiving center in Maryland. The EPA contracting officer posted the requirement as a 
small business set-aside under the computer products category and DVD drives sub-
category. The posting generated automatic e-mail notifications to 869 companies. Of 
the 869 notified, 20 companies bid a total of 54 times, and 15 companies proactively 
declined or “no bid” the competition. The order was awarded to a small business based 
in Colorado Springs, Colorado.

Crystal City, Virginia
A Contracting Specialist at the U.S. Patent & Trademark Office (USPTO) used FedBid to 
compete the purchase of office supplies, specifically green paper folders. Since the 
agency’s independent government estimate (IGE) was above $25,000, USPTO also used 
FedBid’s automatic data feed 
feature to generate a synop-
sis from FedBid to 
FedBizOpps. This automatic 
data feed helped ensure that 
USPTO remained in compli-
ance with synopsis posting 
regulations. There were a 
total of 93 bids from 17 
companies, with 8 compa-
nies proactively declining to 
bid (“no bid”). The competi-
tion delivered USPTO a net 
savings of $32,000 - 32% 
below the IGE.

U.S. Embassy Support
A contracting officer for the 
Department of State (DOS), 
supporting U.S. embassy 
operations, used FedBid to compete the purchase of desktop computers and associated 
equipment. The competition consisted of 14 bids from 4 companies, with 5 companies 
proactively declining to bid. Within a 24-hour timeframe, the DOS contracting officer 
completed the competition and achieved a net savings of $60,960—19% below the IGE.
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