: 74 -'- - 2 . CGI

L . ™
® . - N
Experience the Commitment
L]
-

Tomorrow, today.

Be competitive in a digital world

Digital customer Digital employee

This year, generations X and Y
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Data accuracy

Use your digital roadmap to drive success

Digital customer
Extract optimum value from existing data,
including a better understanding of customers.

Digital employee
Optimise the use of the workforce, assets and resources
via flexible working strategies and other initiatives.

Find out how we can help you on the road to digital transformation:
www.cgi-group.co.uk/digital-strategy
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