CASE STUDY

Forté Good
Garage Scheme
Find a garage you can trust with the
Good Garage Scheme website by
Forté and CGI.
The Good Garage Scheme website owned and operated by Forté
Lubricants allows customers to search for member garages in their area
and check out feedback/reviews from other users.
In 2012, the website was getting a bit dated and didn’t work well
on phones and tablets. We had already developed an iPhone app
for the site, so Forté asked us to develop a new, modern website
as a replacement.
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The primary function of the site is to allow users to find a garage near
them, so we used Google Maps to develop a flexible mapping solution
that provides plenty of information on desktops, while scaling down to
be usable on mobile phones.
The site allows you to book your car in for a service with a garage
easily, as we’ve integrated with Experian’s API so that users can enter
their car’s registration number and it pre-fills the booking form with
information about the vehicle.
Users can fill in a form on the site to enter feedback about a garage
they have visited.

About CGI
Insights you can act on
Founded in 1976, CGI is among the
largest IT and business consulting
services firms in the world.
We are insights-driven and
outcomes-based to help accelerate
returns on your investments. Across
21 industry sectors in 400 locations
worldwide, our 77,000 professionals
provide comprehensive, scalable
and sustainable IT and business
consulting services that are informed
globally and delivered locally.

For more information
Visit cgi.com/uk
Email us at Enquiry.UK@cgi.com
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