Committed
to our

communities



Corporate social responsibility

For 30 years, we have been committed to the success and growth of our stakeholders. Since their
needs are interrelated, we are convinced that they all benefit from socially responsible behavior

that balances their long-term interests.

This extends to the communities where our clients, our
members and our shareholders live and work. Acting as a
responsible corporate citizen has been embedded into our
company culture, our management philosophy and our
operations right from the start and is best expressed by one
of our six core values:

“Our business model is designed to ensure that we are close
to our clients and our communities. We embrace our social
responsibilities and contribute to the overall development of
the communities in which we live and work.”

Our business model, which is anchored on client proximity
and organizes operations around local offices, enables us to
fully embrace our social responsibilities. By being close to
their communities, our members can choose the best way in
which they and CGI can contribute to the interests of their
own communities.

We embrace our social responsibility first and foremost by
building long-term partnerships with our three stakeholders.
We achieve this by fostering a climate of open communications,
measuring their satisfaction regularly and ensuring that we
continuously improve.

To contribute to the economic, social and cultural
development of CGI communities, we invest in community
organizations through donations, sponsorships and pro-bono
activities. Our community investments typically represent
1% of our pre-tax earnings and are directed to a broad
spectrum of charitable and other non-profit organizations.
We also remain highly committed to pursuing partnerships
with universities and invest close to 20% of our donations
in research programs at various universities.

We encourage and support our members to play an active
role in the life of all CGI communities. Examples abound,
and whether our members volunteer to mentor students
in elementary schools in the Greater Washington area,
participate in the spring cleaning of the Mount Royal Park
in Montreal, collect stuffed animals for the young patients of
Boston’s Children’s Hospital, develop and provide charitable
organizations in the Ottawa area with a pro-bono Event
Registration and Donation System, participate in a bike ride
between Krakéw and Warsaw to raise money for nursing
homes or take part in back-to-school programs that encourage
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students to pursue their studies, they make a difference in their
communities. We are proud of their commitment.

In fiscal 2005, we contributed over three million dollars
through donations and sponsorships to hundreds of community
organizations. Since the year was marked by many unfortunate
natural disasters, we also contributed to the relief efforts
following the tsunami in South East Asia and following
Hurricane Katrina in the Southern United States, among
others. We thus donated over $150,000 to the Canadian and
American Red Cross organizations to help the victims of these
disasters. Many of our members also contributed financially
to the relief efforts by raising funds in their communities.

In addition to financial contributions, members of our India
team went to some of the areas affected by the tsunami and
personally distributed food and clothing that had been
collected by CGI members.

We are proud to say that, for the first time, CGI and its
members exceeded the one million dollar mark in contributions
to the Centraide/United Way campaigns throughout Canada,
earning CGI a spot on United Way’s “Thanks a Million” top
contributors list.

We also contributed to the success of the XI World
Championships of the Fédération internationale de natation
(FINA), the world’s largest aquatic competition held this past
July in Montreal, through a sponsorship and by providing
FINA with IT services.

Additionally, we also believe in doing our part to create a
sustainable and improved environment through responsible
and environmentally-oriented operating practices. While our
operations have a low environmental impact, we nonetheless
encourage efforts to conserve energy and water and reduce
waste while using recycled materials when possible. We also
believe that our client-proximity business model can help
improve the quality of the environment: by being close to our
clients and by providing our members with communication
technologies such as video conferencing, our members can
choose to travel less and help reduce travel-related pollution.

As we continue to win and grow, our commitment to being
socially responsible continues to grow as well, thus making
us a proud partner of the development of the communities
in which we live and work.
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